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uses of personal media have, however, significantly changed the practical processes 
around how concerns can be handled, and on their socio-economic consequences. 
The dynamics by which personal media uses indirectly generate new outcomes are 
discussed using four cases that exemplify variations within the most ardent new 
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factors in the social mechanisms that produce different outcomes of media use.
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 1. The fieldwork was 
part of the project 
‘New Media Practices 
in a Changing Africa’ 
(Mediafrica), funded by 
The Research Council 
of Norway, FRIPRO, 
2016–18. See more on 
project Webpage: www.
mediafrica.no. 

 2. The growth has, 
however, been slowing 
down in recent years.

introduction

This article looks into how Batswana use new media and discusses what 
concerns their new media uses are linked to, the factors that play into the 
dynamics by which they use new media and the mechanisms that generate 
significant outcomes from such use. The discussion draws on insights from 
a six-month-long multi-methodological fieldwork conducted 2015/16 in 
Gaborone and a medium-sized village on the fringes of the Kalahari.1 The 
aim of this fieldwork was to investigate the extent to which and in what ways 
processes of social change in Botswana were affected by new media. Two 
patterns in the macro-statistical ‘facts’ about Botswana formed the backdrop 
for this main inquiry. First, the country has experienced a relative consistent 
growth2 over the last generations: in the economy, life expectancy and gender 
equal opportunities in education (i.e. SADC 2015; UNDP 2015; World Bank 
2015). Botswana was, at independence in 1966, one of the poorest coun-
tries in the world and a predominantly patriarchal society; it reached status 
as a middle-income country in the 1990s (Presidential Task Group, 1997) and 
ranks today with the highest human development score in sub-Saharan Africa 
(SADC 2015). Stable and democratic governance, income from the discov-
ery of large diamond and mineral deposits and development policies that 
have been followed up with extensive governmental funding have contrib-
uted towards this development. Second, a revolution in information and 
communication technologies (ICTs) has also taken place, especially over the 
last decades (ITU 2017). The country has implemented – as a means to move 
towards a less diamond dependent economy – an ambitious policy that states 
‘Botswana will be a globally competitive, knowledge and information society 
where lasting improvement in social, economic and cultural development is 
achieved through effective use of ICT’ (Ministry of Communications, Science 
and Technology 2007: 5). Through de-regulation and public-private partner-
ships, large investments have been made in the country’s ICT infrastructure. 
Botswana has, over the last few years, been climbing on the ICT Development 
Index (IDI) and ranks high in comparison to other countries in Africa (ITU 
2017). Whereas these statistical ‘facts’ suggest that Botswana is a place where 
rapid social transformations take place and that it is likely that the ICT revolu-
tion somehow contributes, there is little knowledge as to how and the extent 
to which the ongoing changes in fact are linked to uses of ICTs. 

It is not self-evident what one should look at to gain insights into how 
and to what extent social transformation and new media developments are 
linked. A common approach for studies of new media’s impact on social 
change is to focus on specific fields in which new media demonstrably has 
been adopted and gained significance.  Such studies in Botswana have tended 
to focus on fields such as the digitalization of government, work-places, 
education, news media, entertainment services, banking, payment, political or 
religious processes (i.e. Faimau and Behrens 2016; Lesitaokana and Akbapio 
2014; Statistics Botswana 2016a, 2016b). However, as new media technologies 
spread, converge and mediated communication creeps into people’s everyday 
life (Couldry and Hepp 2016) – which it has done in Botswana – it is also 
important to de-centre research from media and focus on the wider impact of 
new media on sociality (Morley 2009) and on communicative ‘ecologies’ and 
‘assemblages’ (Latour 2005; Slater 2013). The understanding of these wider 
impacts requires an analytical approach that attends not only to what areas of 
concern new media are tapped into – in what ways and what it changes for 
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 3. The word concern is 
here used to mean 
that which people’s 
actions and priorities 
are oriented to. The 
analytical emphasis on 
concerns  is inspired 
by ethnomethodology/
linguistic anthropology 
(i.e. Goodwin 2006) but 
resonates well with 
what Wikan – from a 
different perspective – 
has highlighted as core 
to anthropological 
interpretations; to 
focus on persons in 
lived situations (rather 
than on discourse) 
and attending to 
the concerns and 
intentions from which 
their sayings and 
doings derive meaning 
(1992: 460, 477). 

 4. My use of the word 
‘effect’ does not signify 
a causal analysis, but 
points to the outcomes 
of a process.

 5. Whereas the concept 
of life-situation places 
a person according 
to certain events and 
opportunities, the 
concept of concern 
here addresses how 
people relate to this 
situation.

 6. ‘The terms “dynamic” 
(a general term 
for interactional 
processes) and “factor” 
(an element in such 
dynamics) are – similar 
to the term “concerns” 
(what peoples acts are 
oriented to) – used as 
descriptive concepts, 
hence of properties 
belonging to the 
field we study. Social 
mechanisms’ – as I 
understand it here – is 
in contrast an analytical 
tool, used within an 
academic framework 
(where societal change 
is understood as 
dynamic) to describe 
how elements work 
together. For a more 
thorough discussion of 
this approach to ‘social 
mechanisms’ (see Helle-
Valle, this book).

the people who use them – but also to what areas of concern new media may 
not be of use or have significance. 

In this article I follow the latter approach. Rather than give priority to how 
media has influenced practices in one particular field, I take as the starting 
point people’s everyday situations, practices and concerns3 for an investigation 
into the extent to which and in what ways media play a role and with what 
effects.4 The discussion is informed by the entire fieldwork but structured as an 
investigation into three empirical questions. First, what kinds of new media do 
Batswana use the most, and how? For this, I use National statistics and surveys 
conducted in this specific fieldwork as the central sources of data. Second, 
what everyday concerns are people’s uses of new media linked to? Here, I draw on 
what was learned through the qualitative inquiries during the fieldwork and 
present four exemplary cases (Flyvbjerg 2006) to illustrate some common link-
ages and variations in life-situations5 within the most ardent new media user 
group in Botswana, namely the young adults who live in Gaborone. Third, in 
what ways do people’s everyday practices with new media generate new outcomes? 
Using the four presented cases, I discuss central factors that play into the 
dynamics by which new media is put to use and give examples of how these 
factors interlink in the social mechanisms that generate different outcomes of 
new media use for people.6  

theoreticAl ApproAch And fieldworK methods

The main part of the fieldwork was conducted by myself and Jo Helle-Valle 
when we – from October 2015 to April 2016 (and in a one-month follow-
up visit October 2017) – lived in Gaborone and a medium-sized village on 
the fringes of the Kalahari. The fieldwork design was informed by, and in 
part a re-study of, a fieldwork conducted in the village site in the early 1990s 
(Helle-Valle 1997) and built on prior experiences with studying people’s 
new media use in the everyday (i.e. Storm-Mathisen and Helle-Valle 2008; 
Storm-Mathisen 2016). The approach was overall guided by a radical practice 
perspective (Helle-Valle 2010, 2017). This implies, first, the acknowledgement 
that meaning is never fixed but varies with the situation in which it exists 
(Wittgenstein 1979) and, second, seeing media as technologies and media-
tors of content/meaning (Silverstone and Hirsch 1992; Miller et.al 2016) that 
gain social significance through practice. Third, meanings expressed through 
media (as objects and medium) – as in all language – should be treated as 
enactments (not as representations) ingrained in the context where they 
appear (Moores 2012). Also since media do not only mediate meanings but 
are also objects, we need to follow actors in their networks of activities that 
are formed by the interplay of things and people (Latour 2005: Slater 2013: 
7; Storm-Mathisen 2016) and look at how these processes may alter social 
phenomena or relations (Ngomba 2013). As media are used in a wide array of 
settings, this in turn implies that the concerned uses media are parts of – and 
hence their social significance – must be approached as open, contested and 
often chaotic processes in which the degree and form of order and stability 
must be investigated empirically, not taken as an analytical premise. It was to 
ensure this openness that a multi-methodological non-media centric (Morley 
2009) approach grounded in site observations was chosen. Data were gath-
ered through a wide range of methods. The quantitative methods included 
a household survey, an individual survey and a web survey (Storm-Mathisen 
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and Helle-Valle forthcoming). The qualitative methods included observation, 
participant observations and formal and informal individual or group inter-
views. These methods were also complemented with various visual methods 
(Pink 2013), essay competitions at schools (Storm-Mathisen 2017), digital 
ethnography (the study of institutional Webpages, social media platforms, etc) 
and the study of secondary sources (reports, etc). Data from all these sources 
inform the discussion in this article. However, as the restricted space here 
does not allow me to specify the full body of this material, or the rationale 
behind all methods, I centre the discussion around a narrower set of data – 
those from the household and individual surveys and the qualitative fieldwork 
among young people in Gaborone. 

The surveys conducted in the fieldwork were enumerated door to door 
in stratified sampled households in Gaborone and in the village (Storm-
Mathisen and Helle-Valle forthcoming). The surveys had two separate parts. 
Part I focused on the household’s media use and was answered by the house-
hold head or representative (In Gaborone conducted December 2015, N=170, 
in Village conducted January 2016, N=200). Part II focused on individual 
media use and was answered (in a secluded space within the household) by 
a household member present who was most familiar with ICTs (In Gaborone 
conducted December 2015, N=170; in Village conducted January 2016, N=200). 
These surveys also photo-documented the ICT appliances in the household 
including the individually interviewed persons’ personal media.

The qualitative fieldwork in Gaborone and the village was conducted 
using all the above-mentioned qualitative methods and by approaching 
groups of informants in various capacities (i.e. university staff and students, 
formal and informal service workers, smaller and larger-business owners 
and government employees). The fieldwork focused on people of all ages 
and both sexes. Among the almost 100 participants formally interviewed in 
the two sites a majority were in the age range of 18–40 years. Over the years 
I came to know some of these more closely through participant observation, 
participants’ production of self-documentary video-accounts (see Storm-
Mathisen 2018), serial interviews and digital ethnography. Four young 
people from this latter group will be presented and serve as exemplary cases 
(Flyvbjerg 2006) to illustrate the factors and dynamics identified in the wider 
fieldwork with respect to how new media entered into, was used and had 
significance in people’s lives. Names and certain other characteristics of 
individuals mentioned have been altered to protect their identities within 
the communities.

mediA Access And use Among BAtswAnA – the BroAd 
pAtterns

National surveys from Botswana depict a steady increase in various types of 
ICT access and use among employees, in media, in schools and in households 
over the last decade, but also point to challenges connected to underutiliza-
tion of the infrastructure, high costs and significant digital divides between the 
urban and the rural population (Statistics Botswana 2016a). 

The most striking and rapid increase has been in households’ access to 
a mobile phone. For instance, household access to mobile phones rose 
from 41% in 2003 to 94% in 2014 (Statistics Botswana 2016b: 23) whereas 
household access to TV and radio both remained at around 60%. Moreover, 
the most common way of accessing Internet for the people in Botswana is 
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 7. Among households 
surveyed in the capital 
only 17 per cent 
answered that children 
under 15 had a mobile 
phone and in the rural 
village it was 1 per cent.

through the mobile phone. In 2014, 41% of households had access to mobile 
Internet, whereas only 21% had access to laptops, 11% to the desktop, 10% to 
fixed Internet (and WiFi) and 9% to a fixed line telephone. The most common 
uses of mobile phones are for calls and short-messaging services (SMS) 
(Statistics Botswana 2016b: 52). Among those who could access Internet on 
their phones – typically in the age group 25–44 years – only one half used it 
every day and their most common Internet use was social media platforms 
(Statistics Botswana 2016b: 10, 57). More recent statistics note that mobile 
Internet is now at 51% and Facebook subscribers at 29% in Botswana (IT 
2017). However, it remains that Internet access and use overall are higher 
in households headed by persons in the age group 25–44 years and/or with 
higher education and/or formal employment – a trait that is more typical for 
households in the capital than elsewhere. 

Similar trends in ICT access and use were identified in the fieldwork 
surveys conducted in Gaborone and the village in 2015 and 2016. As many 
as 96% of households in Gaborone and 95% of the households in the village 
said that they had access to mobile phones. It was on the other hand only 39% 
of households in the capital and 23% of households in the village who said 
that they had access to Internet. Thus, access to the mobile phone was much 
higher than access to other new media technologies – including Internet, 
laptop and TV – in both settings for households and individuals. Although 
access to other ICTs in general was higher in Gaborone than in the village, 
high access to and use of ICT – and particularly access to Internet-enabled 
mobile phones and laptops and use of Internet services – was, in both settings 
(and for both households and individuals), significantly higher for groups with 
higher education and/or higher income. The urban-rural differences were 
thus more an expression of variations in distribution of class – who tended to 
stay in these settings – more than of who came from and belonged to these 
places. There was also an age component at play. Individual access to and use 
of new media were in general extremely low for children under the age of 
15 years,7 low for people older than 50 years of age and significantly the high-
est for people aged 19–29 years. Among the individually surveyed young aged 
19–29 years in the capital (45% of the sample) 89% said that they used mobile 
money services and 85% had a mobile phone that could access the Internet. 
Their daily use of the mobile phone was also high, and 90% used SMS, 89% 
made calls, 76% used social media, 60% used the calendar and 45% used 
pictures on a daily basis. 

The surveys also revealed predominantly positive attitudes to personal 
media in Batswana and that people regarded the mobile phone – the most 
common personal media – as an important everyday tool. For instance, 88% of 
the individual respondents in the capital and in the village answered ‘strongly 
agree’/’agree’ (five values) to the statement: ‘I cannot live without my mobile 
phone’. Moreover, 96 per cent of the household respondents in the capital and 
88 per cent in the village answered ‘yes’ (two values) to the question: ‘do you 
consider personal media (phone, tablet, computer, Internet) to be necessary 
parts of the household’s daily life?’ Urban-rural, gender, age or educational 
differences in the answers to these questions were small and non-significant. 

The above has highlighted that the mobile phone is the most common 
new media device in Botswana and that there is a strong discourse among 
people that the mobile phone is a personal media tool of importance in every-
day life. This, however, does not inform us about how deeply ingrained use 
of personal media is in people’s activities. Follow-up questions in the surveys 
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 8. Unemployment is 
at 18%, poverty at 
13% and 30% of the 
population are just 
above the poverty line 
(World Bank 2015). 

 9. People’s responses 
to questions in 
surveys (like any other 
answer) do not reflect 
simple facts, but are 
performances with 
meanings linked to 
the context where 
they were enacted, 
and hence must be 
treated as discursive 
and context-specific (cf. 
Helle-Valle 2010; Storm-
Mathisen 2013, 2016).

suggested that the extent to which personal media was used as part of activi-
ties varied for different types of relationships/concerns. For instance, in the 
household survey, on the question ‘Are personal media used [by the house-
hold] in relation to income-generating activities’ (yes/no) only 34% of house-
holds in the capital and 39% of the households in the village answered ‘yes’. 
Whereas on the question ‘Are personal media used [by the household] to stay 
in touch with family and friends’ overwhelmingly 95% of the households in 
the capital and 85% in the village answered ‘yes’. 

Maintaining relations with family and friends is a central everyday concern 
for most. It is therefore not so surprising that almost all Batswana households 
stated that they used mobile phones for activities related to family and friends. 
That more than 60 per cent of the households claim not to use personal 
media for income generation activities is more intriguing. The development 
discourse often argues that when people start using ICTs – such as the mobile 
phone – this will diversify the ways that people can earn an income and thus 
foster economic growth (i.e. Horst and Miller 2006; Slater 2013). Indeed, the 
ICT policy and significant investments in Botswana are motivated by hopes 
attached to such an idea (Presidential Task Group, 1997). Unemployment and 
poverty rates are fairly high in Botswana and many Batswana households 
do face economic challenges (Statistics Botswana 2016b; World Bank 2015).8 
To deal with economic concerns – cover for basic needs and miscellaneous 
expenses – it is common for households to have several monetary income 
sources (Helle-Valle 1997; World Bank 2015). Yet, a majority of Batswana 
households say they do not use their mobile phone or other personal media 
for income-generating activities. Does this mean that their mobile phone use 
has not produced new economic outcome opportunities?

Answering such a question is complicated and requires richer and more 
contextualized information than what can be provided by survey data.9 
Insights are needed not only into how people’s uses of new media are linked 
to various concerns but also the dynamics by which outcomes are produced 
(Helle-Valle, this special issue). I will, in the remaining discussion – using data 
from the qualitative part of the fieldwork and by comparing specific cases – 
attempt to approach an answer. The analysis will, for reasons explained below, 
focus on young people in Gaborone. 

young people in gABorone

The population in Botswana is young. 63 per cent of the population are 
under 30 years and the median age is 22 (Statistics Botswana 2016a, 2016b). 
Hence, what these young people do will be significant for the development in 
Botswana in the coming years. It is also within this group, and most notably 
among the youth that live in Gaborone, that access to and use of ICTs (and 
not least Internet) are the highest in Botswana (Statistics Botswana 2016a), 
but there are large within-group variations.

New media use in Botswana is costly, and the extent to which people 
use them varies with their income (Statistics Botswana 2016a). Whereas 
the common way of life for most Batswana two generations ago was to live 
from sustenance farming (traditionally women’s work) and cattle herding 
(traditionally men’s work) (Helle-Valle 1997), most Batswana in the present 
generation have several possible income sources. Formal employment is one. 
National statistics claim that 75% of women and 83% of men are in paid 
employment. However, unemployment is high and recent estimates indicate 
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 10. Gaborone was 
established at 
independence in 1966 
at the site of what was 
then a village with 
access to water, but 
no tribal connections. 
Today 60 per cent of the 
2.2 million population 
of Botswana live 
in cities (Statistics 
Botswana 2016 a).  

 11. That the two former 
are men and the two 
latter are women does 
not suggest a gendered 
pattern in the material 
in this respect, but 
has practical reasons 
(for more on gendered 
patterns see Storm-
Mathisen forthcoming 
2020).

that 32% in the age group 15–24 years are unemployed (Statistics Botswana 
2016b). Another possible income source is tertiary education. Enrolment in 
primary schools is free, at 98% and gender equal. Whereas secondary educa-
tion costs a small sum, those who get good enough grades to enrol in tertiary 
education – 28% of the youth and a higher percentage of females than 
males – are sponsored by the government with full scholarship and living 
costs (SADC 2015; Statistics Botswana 2016b). There are also several govern-
ment programmes that provide work and training for youth and social welfare 
allowance and pension, however at a much lower pay (Statistics Botswana 
2016a). Furthermore, family and kin can also be sources of income (Peters 
1983; Helle-Valle 1997). 

Gender roles have transformed in many areas of life in Botswana – such 
as in work and education – but these changes have many facets and patriar-
chal logics still exist on the level of everyday life. It is for instance still mainly 
women who take most care of children and kin. Motherhood remains a central 
feature in Batswana femininity (Giddings and Hovorka 2010). Although the 
Botswana government – like governments in many other African countries 
(Mojula 2014: 141) – seeks to promote a sequential model (first education/
training, then relationships/children) to the youth, the combination model 
(education/work and children at the same time) is equally common. The mean 
age for when women in Botswana have their first child is 20 years and 92% 
of all women aged 15–49 have children. However, less than 20% get married 
(Statistics Botswana 2016) – a process that often takes several years and 
requires economic assets to pay the bride price (‘bogadi’) (Helle-Valle 1997) – 
and around half of the households are female headed (Statistics Botswana 
2014). Hence, many young women bear economic responsibilities for their 
children alone.

Botswana has a very mobile population (Hope 2001) and people move 
around seeking work or educational opportunities. The capital Gaborone is 
Botswana’s largest city, with more than 200,000 registered inhabitants. It is a 
young capital and a core location for the national government, universities, 
business and trade in the country. Mobility in and out of the capital is high 
and many people are not permanent residents.10 It is quite common for chil-
dren to grow up partially with relatives in villages while parents work and 
that youth – after secondary school – move into the cities, and most notably 
Gaborone, since this is where educational facilities are available and where 
there are more job opportunities.

everydAy concerns – four exemplAry cAses

Kgodi, Botselo, Thumelo and Kabo were in their early 20s when I first met 
them in 2015/16. At the time they all lived, worked and/or pursued educa-
tion in Gaborone but they had grown up elsewhere in the country. I will use 
their cases as exemplary (Flyvbjerg 2006) to portray different life-situations 
typical to the majority group of young women and men in this setting. The 
two women, Kgodi and Botselo, and two men, Thumelo and Kabo, were all 
single. Only Kgodi had children. Thumelo and Kabo were students at the 
university with income from student scholarship (commonly referred to as 
allowance) and Kabo also had income from small-scale businesses. Kgodi 
and Botselo on the other hand received their income from unskilled, formal 
employment in government programmes. These four represent variations 
in socio-economic situations that are quite typical for their age group.11 The 
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more extreme variance cases – the minority of very poor young people with no 
formal income (from employment or education) and the upper-middle class 
young people with a secure income from their parents are excluded here due 
to the limited space available (but see, Storm-Mathisen forthcoming 2020).12 

Below I turn to a closer presentation of Kgodi, Botselo, Thumelo and Kabo. 
I will first describe briefly each of their situations, their main practices and 
concerns and then link this to how they used new media in these connections. 

Kgodi (age 24) said that the first time we met her life was hard because 
she had not obtained good enough grades in secondary school to continue 
with tertiary education. She had grown up in a remote village and her parents 
were farmers. After finishing secondary school Kgodi had moved to a mining 
city to live with her boyfriend, a mining engineer. She became pregnant at age 
22. A year later, the boyfriend had to go to South Africa to work in a mine. 
Kgodi had then moved with her one-year-old daughter to Gaborone to seek 
work. But work had been hard to find, and she had been unemployed for a 
long time. She lived in a one-room house at the outskirts of Gaborone, 45 
minutes by combi-ride (small bus) from downtown. The boyfriend paid the 
rent and he came to visit from time to time. When Kgodi found her present 
job as a security guard, the boyfriend organized for a 14-year-old cousin of 
his to live with her and help with the baby while she was at work. Kgodi said 
she struggled to get by on the monthly wage she earned (1200 pula/120 USD) 
working from 6am to 6pm six days a week. She felt an obligation to save up 
some money to send to her mother in the village, and often managed to do so. 
The money was sometimes used to invest in a goat for her mother to raise and 
sell for some extra income. Kgodi wanted to spend more time with her child, 
but the long hours she had to be away at work made that hard. She said she 
hoped to get married one day but was unsure if it would happen. 

Botselo (age 21), had also not done well in secondary school and had 
therefore no opportunity to proceed to tertiary education. She had not seen 
a future for herself in the village where she grew up with her single mother 
(she did not know her father) and had moved to the capital to seek work 
in 2015. She first stayed in the house of her aunt (a business woman) and 
found work in the store of a distant relative (for 800 Pula/80 USD a month). 
When the store owner suggested she should provide him with sexual favours, 
she quit this job and obtained a new job through a government programme 
(earning 1200 Pula/120USD a month). Botselo said that her big dream was 
to have a child and get married, preferably with a man from abroad, as she 
felt Batswana men tended to treat their women badly. She was self-aware, 
concerned about her looks and sought a healthy lifestyle. She said she would 
have liked to be an entertainer but felt too timid to pursue it. As she did not 
have to pay rent while living with her aunt, she felt obliged to send some 
money to her mother in the village periodically. She had, however, started to 
feel that the aunt controlled her and wished to become more independent 
and take responsibility for herself. She therefore eventually decided to rent a 
place of her own (for 500 Pula/50USD monthly), although this meant that 
she no longer would have spare money to send to her mother. 

Thumelo (age 24) came from the village where we did fieldwork but had 
for years lived in the capital pursuing his master’s degree in nursing at the 
university. He was the eldest of four children of a very poor single mother 
(who herself was the child of a single mother). Until Thumelo was in third 

 12. In comparison to the 
group that I focus 
on here – youth with 
very low income 
have more restricted 
opportunities to 
engage in new media 
practices, whereas 
such opportunities 
are significantly more 
attainable for youth 
with very high incomes 
(through the help of 
parents).
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grade, his mother had worked as a cook and cleaner in a suburban village near 
Gaborone. Tumelo – and his siblings – had then stayed with his grandmother 
in the village. But when the grandmother died Thumelo’s mother quit her job 
and came back to the village to stay with them, which meant the economic 
situation of the family was severely affected and they lived for years below the 
poverty line. Thumelo, however, was very bright and became the best pupil 
at his primary school. His mother, who wanted him to get a good educa-
tion (she was unable to pursue her own studies as she was expelled from 
school when she became pregnant with Thumelo), arranged for him to attend 
a public boarding secondary school outside the village. Thumelo graduated 
from secondary school with straight As and was easily accepted into nursing 
school at the university. His priority for the time being was on his education 
and then finding a job to earn money. He hoped to marry and have a family 
of his own someday. He explained his hard work and educational choice with 
having seen a lot of suffering from poverty and HIV/AIDS in his surroundings, 
that he wanted to help and also felt an obligation to ‘pay back’ to his mother 
for her efforts on his behalf. Thumelo said he managed well on the govern-
ment monthly student living allowance (1400 Pula/USD 140) and yearly book 
allowance (2000 Pula/200 USD) and was able to send a monthly sum home to 
help his mother (200 Pula/20 USD). 

Kabo (age 23), grew up in a mining town with both his parents and little 
sister. His mother ran a store there and his father was a handyman. His 
mother had encouraged him to pursue education and start his own busi-
ness, and she had provided him with concrete training and suggestions as to 
what he should do to earn some money. Kabo had with her help been able to 
earn a steady small income since secondary school. He expanded these activi-
ties when he enrolled as a student at the university; he started to lend fellow 
students’ money (at a very high interest), arranged and sold tickets to concerts 
and festivals and sold self-imported luxury consumer goods from South 
Africa to lecturers at the university. In 2016 Kabo was two semesters away 
from receiving his bachelor’s degree in media and had just officially registered 
and started his own advertising company. He kept regularly in touch with his 
family and had a large network of friends and acquaintances in Gaborone. He 
expressed high ambitions to earn a lot of money, had set up a long-term plan 
for it and said he was strategically approaching people he thought would be 
important to know to promote his business further. He had a girlfriend, and 
said he wanted to get married, eventually, and settle down. 

All these four young have concerns with generating income and with 
staying in touch with their family networks. But since their current situations 
and future plans divert, they handle these concerns in different ways. Kgodi 
sought to balance her economic concerns – being the responsible parent (as 
her relationship with the boyfriend was uncertain) – with her desire to spend 
time with her daughter (combination model). Botselo sought to balance her 
concerns with becoming economically and socially independent (living in a 
place of her own) with obligations to economically help her mother and also 
with her dreams of finding a boyfriend and becoming a mother. Kabo and 
Tumelo had concerns with completing their tertiary education and getting jobs 
as skilled workers with secure salaries, but both also had concerns with being 
good sons that stayed in touch with their close kin and eventually to have 
families of their own (the sequential model). 
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how new mediA is linKed to people’s concerns

Kgodi, Botselo, Thumelo and Kabo all had personal mobile phones that could 
access the Internet. Their media ecologies and opportunities to use media 
were, however, otherwise quite different. Only Kabo grew up, and now stayed, 
in a place with TV and computer and only Kabo and Thumelo had access to 
free Internet, and used e-mail and e-banking. 

Kgodi got her current and first mobile phone – a Blackberry – as a present 
from her father when she, five years ago, left for the mining town with her 
boyfriend. According to Kgodi, the mobile phone made a huge difference in 
her life. It allowed her to keep in touch with her near family and friends in 
the village and to entertain herself with downloaded music when she felt 
lonely. Kgodi also said that the mobile phone had become vital with respect 
to arranging for her daughter’s care – when she was late home from work or 
when she had to send the daughter to her mother in the village – and to get 
news about and talk with her daughter during times of separation. Her contact 
with the boyfriend was – after he had left to work in South Africa – now also 
mainly by phone. Kgodi’s communication with him was, however, due to her 
strained economy, for the most part restricted to SMS and occasional calls. Her 
mobile phone could not connect to the Internet through WiFi and she rarely 
had money to buy bundles for Internet. Yet, it did happen that she, by send-
ing an SMS to the operator, bought a data bundle for 50 Pula (5 USD) that 
allowed her to surf for five hours within 30 days. This subscription, however, 
was restricted to Facebook and WhatsApp. When active on these social media, 
she mostly used the messenger app, looked at her friends’ updates and only 
occasionally posted (i.e. expressing that she missed her daughter or comment-
ing on events she had been to with friends or praising her mother). Kgodi 
said she would have liked to surf the Internet more than she did and to learn 
more about how to do it but this was difficult as the costs were too high and 
her current phone too old for this. However, she used her SMS to check her 
bank account and to send and receive money. She had started to use mobile 
money a year back and said it was a big improvement as sending money by 
post was very expensive and sending money through friends could be slow 
and risky. She used the Orange money service mostly to transfer money to her 
mother’s mobile phone. She alerted her mother with an SMS when she did, 
and so her mother could go from the village (no bank there) to an ATM and 
take out the money with her Orange card (which Kgodi had registered on her 
phone number). 

When Botselo left her home village, she was, like Kgodi, given a simple 
phone to take with her. However, as soon as she received her first wage she 
bought herself a tablet (smart) phone in pocket size that catered for Internet 
browsing. The tablet phone was precious to Botselo. She was afraid some-
one would steal it and usually stored it in her bra to conceal it. The tablet 
allowed her to connect to Wi-Fi (which she could access at her aunt’s place 
and at work) and to take and store pictures and videos. From the time that 
she had bought the tablet she had become a daily user of WhatsApp and 
Facebook. She was, however, concerned with keeping expenses down. She 
usually bought data bundles that were locked to the Facebook and WhatsApp 
sites and, apart from these, rarely surfed the Internet. On Facebook she had 
an open profile and posted frequently. Most of her postings were focused on 
self-expression: that she was ‘a decent girl’ who believed in God, had hopes 
of getting ‘a decent boyfriend’, was independent and believed in herself. She 
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posted many pictures of herself with comments on her looks, characteristics 
and feelings over relationships. The way she expressed herself could be quite 
explicit and private. In one post she advertised for a man to father her child 
‘with no strings attached’, thus communicating that she wanted to become a 
mother but remain single and independent. She also posted comments that 
she did not care about what people thought about her; all she wanted for 
herself was the freedom to be herself and freely express herself. 

Thumelo’s first mobile phone was given to him by his mother – so that she 
could reach him – when he went away to boarding school (this was a simple 
phone, his mother’s first, given to her by an employer, years back, who wanted 
to be able to reach her). Thumelo used his first university allowance to buy a 
smartphone and white earplugs, things that also gave him the appearance of 
a modern man. Other than the occasional phone call or SMS to his mother 
and WhatsApp to friends, he used his mobile mostly to listen to down-
loaded music and to browse university websites for information and registra-
tion. He was very concerned with keeping his expenses down, rarely bought 
data bundles and had a very careful and limited use of social media. He had 
restricted access to his profiles, posted for friends only and was careful with 
what he wrote (something he claimed to have learned from fellow students). 
He said that his access to a range of new media technologies and activities 
at the university (e-mail, computer labs, free WiFi, computer classes, online 
registration for classes, online submission of papers together with the student 
allowance FNB-bank account and online services) had enhanced his compe-
tence and the meanings he attached to his engagement with new media. 

Kabo had in comparison to the other three more experience with having 
high access to new media, and not least with using Internet-based services. 
He had bought himself the latest iPhone5 and MacBook, seemed to be 
continuously online and usually wore the white earplugs and cord around his 
neck. Like the others, his use of new media was clearly focused on main-
taining connections with family and close friends. However, it was also a lot 
about establishing new relations, doing educational activities, keeping himself 
informed about news, political and educational matters and self-presenting as 
a trustworthy and ambitious modern man. The data bundles that he bought 
were costlier and allowed him to openly browse the Web and use a lot of data 
daily, something that was important to him and related to his concern with his 
newly established business. Many aspects of his use of media appeared in fact 
explicitly and strategically oriented towards this. He used the various tech-
nical functions on devices and the Internet services to find good offers and 
promote and do business. He kept track of his small-loan business on SMS (as 
this was how he was sure would be the best way to reach customers, mostly 
fellow students with less fancy phones). He also used Facebook and various 
groups there to advertise the other services he had going (tickets to events and 
sales of luxury products). Moreover, he had recently registered an advertising 
business, and had set it up with a page on Facebook to promote it and attract 
customers and possible investors. Through the mobile phone, he monitored 
all these activities continuously, at all times. He also used his phone to make 
deals and transfer money. Kabo used various group functions to sort whom 
he posted to on Facebook and although it happened that he posted personal 
things, it was never private (like Botselo). 

These cases give examples to concerns that young people in different situ-
ations can have, how they can use new media to deal with these concerns and 
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the consequences or production of the new connections that their media use 
enables. All four used their mobile phones for both social (keeping in touch 
with family and friends) and economic concerns (income generation), but 
seemingly more for the former than the latter. Their use of the mobile phone 
was in this sense quite similar to what was conveyed by the respondents in 
the survey. However, what these four cases better help us observe is the vari-
ations in the ways in which they use new media to deal with such concerns 
and the dynamics this is part of. Kgodi’s new media use was primarily through 
SMS and call services on the mobile phone and mostly connected to her social 
concerns; caring for her daughter, keeping in touch with her boyfriend, family 
and friends and as entertainment or company for herself. Her use of Facebook 
was quite restricted and at a low frequency (weekly, not daily and she made 
very few postings). Although Kgodi did use her mobile phone for concerns 
that are economic (i.e. using mobile money to help her mother and invest 
in goats), this happened quite seldom (monthly). Botselo’s use of her mobile 
phone also seemed to be mostly connected to social concerns – more with 
friends than family and as a new way to establish contact with others (i.e. a 
man who can father her child) – and to her concern with expressing herself. 
Although Botselo used Facebook daily and as such at a higher frequency 
than Kgodi, her use of the mobile phone for economic concerns appear less 
frequent than that of Kgodi. Thumelo used, like these two women, his mobile 
phone regularly to deal with his concerns with helping family, however his 
main way to attend to this concern was to focus on and complete his educa-
tion. His use of the mobile phone for economic concerns was to access his 
student allowance and regularly send money back home (he sent larger 
sums of money home more frequently than the others). Thumelo’s use of 
the smartphone and computers (including e-mail and browsing sites other 
than Facebook/WhatsApp) was boosted by his student status. However, his 
conduct with these opportunities were cautious and at a low frequency. Kabo’s 
access to and use of new media for his social and economic concerns were – in 
comparison to these other three – more complex and multi-oriented, which 
will be elaborated on more later. 

dynAmics of new mediA use – fActors And outcomes 

A central question remains to be addressed and that is what people’s new 
media uses actually ends up producing. Do these young people’s use of 
personal media generate new outcomes, and if yes, how? One observation from 
the entire fieldwork was that – except for the fact that many people wished to 
own a mobile phone and have money to use it – personal media in itself did 
not seem to be a very important concern to most (there was for instance fairly 
little concern with privacy, surveillance, etc). Another observation – based on 
a comparison with previous ethnographies in this setting (i.e. Griffiths 1997; 
Hope 2001; Helle-Valle 1997) – was that the appropriation of new media 
did not seem to have changed people’s core concerns. For instance, Kgodi’s 
wish to take care of her child and have an income, Thumelo’s wish to obtain 
an education and help his family and community, Botselo’s wish to have a 
boyfriend and become a mother or Kabo’s wish to become rich are all recog-
nizable concerns from times when there was no use of new media. However, 
it was apparent that people’s uses of new media – and particularly their use 
of the mobile phone – had changed the ways in which they could deal with 
these concerns. Their new media use had affected the dynamics of practices 
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 13. These factors are 
inter-linked. For 
instance, education 
can constitute mobility 
and social capital – 
but the connections 
between them are 
not given or static, 
and can take different 
forms in people’s lives. 
Connections between 
these three factors 
that are central to and 
valid for the dynamics 
new media is part of 
in the cases presented 
but I do not claim to 
provide a total account 
of these cases. For an 
account of how gender 
and generation enter 
into these dynamics 
see Storm-Mathisen 
(forthcoming 2020). 

and routines around concerns and thus what socio-economic outcomes deal-
ing with concerns could have. Below I discuss three factors that play into these 
dynamics – geographical mobility, social capital and education – that I suggest 
form part of the social mechanisms by which use of new media does make a 
difference for people in Botswana.13 

moBility – new mediA As An intermediAry to hAndle 
simultAneous concerns 

One important factor that the cases I have presented suggest has impacted 
on new media use and its consequences is geographical mobility. Mobility 
can help to explain why so many Batswana feel that their mobile phone is 
vital to their everyday life. Botswana has a long history of migration (Schapera 
1947) and is considered to have one of the most mobile populations in the 
world (Hope 2001). Following up on concerns with acquiring income and 
education will for many Batswana require that they move away from their 
‘home-places’ (commonly in a village). This creates a situation where main-
taining relations with family and others becomes difficult and hence a concern 
that is intensified. The cases I have presented demonstrate that the mobile 
phone is used to handle the challenges that being away from home can create. 
This is because the mobile phone in such situations acts as an intermediary 
(Latour 2005); it allows for immediate transportation of meaning (words of 
love, tone of voice, a picture, money) with little or no transformation (on the 
other end) across physical distances. As the mobile phone is also a medium 
for relatively cheap communication it thus offers a way for people to – when 
geographically separated – re-establish and maintain important relations 
to family. The high geographical mobility in Botswana is in this sense also 
a factor that can explain the high percentages of households who state that 
they use new media for concerns with family and friends. This is an outcome 
of a process where concerns with income/education requires mobility away 
from family and friends, so that keeping up these relations become more 
difficult and a concern that intensifies. The mobile phone plays a role in 
such situations by making the combinations of concerns – to simultaneously 
obtain income/education and keep up relations to family – more possible 
and slightly less difficult to manage. Moreover – as the case of Kgodi clearly 
illustrates – keeping in touch with family and friends is a multi-faceted activity 
that is linked to both economic opportunities and obligations. Hence, the use 
of mobile phone for concerns with keeping up relations to family and friends 
can have outcomes of socio-economic significance. 

However, as the tension between different concerns vary for different 
people, so does the significance of this dynamic for different outcomes. For 
Botselo, Kabo and Thumelo, who have not yet established families of their 
own (following a sequential model), their mobility away for income/education 
is in accordance with what their families expect of them. This makes these 
three, in an economic sense, independent of their families. Combining 
income/education and fulfilling obligations towards family is therefore quite 
unproblematic for these three. It requires not much more than the occasional 
call, SMS or money transfer to stay in touch and maintain bonds. Kgodi, who 
has a child, has more pressing concerns with the keeping up of relations to 
family and obtaining income/education as a simultaneous management. The 
links made possible by the mobile phone are thus more vital to her ways of 
finding solutions to how her concerns can be combined than for the other 
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 14. This mobility factor 
may play out 
somewhat differently 
for people who reside 
in the cities and in 
villages, yet as most 
people have one foot 
in each setting they 
interchangeably 
perceive their concerns 
from an urban or rural 
perspective.

three. As free public child-care is not available and private care is costly, one 
solution often is to let the child stay with the family in the village (or to have a 
family member come help in the city). Hence, the family is in itself an impor-
tant resource for making such combinations possible and this makes Kgodi 
at present more dependent on keeping in touch with family than the others. 
Such arrangements also happened before the mobile phone came into use 
(i.e. Thumelo’s mother). However, the mobile phone – through simple func-
tions such as SMS, calls and money transfers – has changed the dynamics and 
experiences of the process by enabling more immediate flow of information, 
reducing the work and time necessary to establish and uphold the link and 
thus made coordination for productive outcomes of the combination more 
achievable.14 

sociAl cApitAl – new mediA As An enABler of AccumulAtion 
And conversion 

As the case of Kgodi has exemplified, social relations and family networks are 
important resources that can facilitate income possibilities (cf. Boehm 2006; 
Sahlins 1974; Ferguson 1994), and new media can open gateways to build 
and use such social network resources. Moreover, expansions and uphold-
ing of social networks beyond family may also be a resource enhanced by 
new media, hence another factor of importance. This can be illustrated by the 
variations in how these young people use Facebook. Being on Facebook can 
by critics be considered a pastime luxury and waste of time, without much 
societal significance. However, the vast majority of youth conversed during 
the fieldwork stress the importance of being connected for maintaining and 
expanding networks. To understand the dynamics at play Bourdieu’s concept 
of capital is useful (1986). Bourdieu highlights how capital (assets put to 
productive use through social relations) can come in many forms (i.e. social, 
economic, cultural and symbolic) and how resources in the form of one can be 
converted – through the individual’s ability to articulate these kinds of capital 
in social relations – into other forms to improve one’s social position. More 
or less durable social networks (i.e. relationships of mutual acquaintance and 
recognition such as family in the village, lovers, acquaintances or friends on 
Facebook) represent assets of social capital (i.e. through the reception and 
provision of information). These social assets can be converted into cultural 
capital (competence and skills) and/or economic capital (in the form of real 
jobs, smaller and larger opportunities for making some money). When this 
works, it can mean the difference between a bright and a bleak future. Hence, 
people use social networks as a means for carving out as good a life as possi-
ble. Making use of one’s social network was, just a decade back, something 
that often required a high level of mobility for Batswana; for instance half a 
day’s travel was required to apply for a job someone had said was available 
or when one wanted to ask for a favour from a relative. New media has 
reduced the necessity of such – often costly, time-consuming and resource-
demanding – movements for activating networks. This factor broadens our 
understanding of why so many Batswana highlighted their use of personal 
media for social concerns and also offers insights into why so many stated that 
personal media was of utmost importance to them. Hence, what appears in 
the statistical material as non-economic uses of new media is, if looked at in 
a larger framework, of crucial economic relevance. This highlights the value of 
interpreting quantitative data within a wider framework of social dynamics; it 
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helped in this case to reveal that the connections through which new media 
gained economic significance went through social networks. Thus, new media 
is a key resource for economic concerns, but first of all in an indirect way. 
However, the ways in which such conversions are enacted vary, and therefore 
need to be analysed individually. 

The different outcomes of how Botselo and Kabo use Facebook can serve as 
examples to illustrate the dynamics of such conversions. Both used Facebook 
and both clearly sought to expand their social networks through this platform, 
but their concerns and ways of acting on these were different. Botselo’s ways 
of using Facebook seemed primarily oriented to communicating with friends, 
self-expression and attracting the attention of new (male) acquaintances. Her 
self-expression on Facebook could be quite direct, informal and private and 
suggested ambiguities and conflicts in her private relations and her desires (i.e. 
expressing herself as an independent woman/conforming to gender scripts, 
wanting a man and children/being disappointed with local men). Such expres-
sions seemed to scare people away from engaging with her on the platform. 
Her use of new media diminished in this sense her active social network and 
seemed also to work against her desire for being considered decent and her 
prospect of connecting to ‘a good man’ through the platform. An indication that 
such a dynamic was at work was that she rarely received more than six likes 
on her post, although she had 1700 on her friends list. Information from other 
sources also suggested that ‘liking’ some of her posts could reflect negatively 
in the ‘liker’s’ network. Like Botselo, Kabo’s use of Facebook appeared driven 
by a wish to communicate, self-express and receive social recognition from 
friends and new acquaintances, but with quite a different main goal: his desire 
to succeed in business. His self-expression was consequently more formal and 
polite. He mixed between posts announcing goods for sale and personal but 
never private commentaries. All his posts were formulated in a way that indi-
rectly signalled he had knowledge of the world, control in his own life and 
could be trusted. Kabo had 900 friends and his posts were in general liked by 
more than ten and sometimes by more than 100. He said he had experienced 
that people who knew and liked him tended to buy products and services 
from him rather than from others. His way of using Facebook was thus not 
only a way to gather followers, likes and strengthen his network, but also to 
further his business. Hence, what Kabo – in comparison to Botselo – appears 
to be more successful in doing is to use the Facebook platform as a way to i) 
accumulate social capital building up a group of many friends who like him 
and what he does and to ii) use this to improve his possibilities for economic 
income. Social capital is easy to accumulate and maintain with new media, 
especially on social media platforms and can – if handled in the right ways – be 
converted into economic capital. Hence, conversion of social capital is another 
factor through which personal media – although being more widely used to 
maintain social relations than concrete income-generating activities – can  
have positive economic outcomes. This in other words is not an automatic 
link, but something that requires skills.

educAtion – A fAcilitAtor for new mediA utilizAtion

Both Botselo and Kabo are relatively inexperienced and fairly new media 
users (e.g. they have only been on Facebook a few years), and yet their capa-
bilities to understand and use this new media platform successfully (for 
the benefit of their concerns) vary. The competence to use new media in  
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 15. The excellent 
infrastructure and 
high mobile phone 
penetration have not 
translated into the 
effective use of ICTs in 
schools below tertiary 
level. A recent report 
finds that computer 
use is not integrated 
into other syllabus 
than computer lab 
and that it is still 
very uncommon for 
primary schools and 
quite rare for junior 
secondary schools 
to have a computer 
lab with a working 
Internet connection 
(UNESCO/IFAP 2016). 
This resonates well 
with experiences from 
the fieldwork. Systems 
and equipment may be 
in place but do often 
not work. However, 
SMS messages are 
used to communicate 
information about 
where to find results 
on secondary exams.

fruitful ways does not come by itself through access or the use of services 
like Facebook. Rather, competence and skill to use new media fruitfully repre-
sents a cultural capital and is something education can enhance. The cases 
have illustrated how education can be a key factor for facilitating access to and 
more complex uses of new media among youth in Botswana. It is not because 
new media is integrated into the education system,15 but rather that educa-
tion indirectly brings people into more complex media ecologies and user 
patterns. First, there is the practical concrete impact where education serves 
to expand people’s access to ICT. The case of Thumelo, in comparison to that 
of Kgodi and Botselo, exemplifies how this connection works. All three come 
from poor rural families and had no or very little access to ICT before they left 
their families and received simple phones from them to stay in touch (see also 
Ngomba 2013). However, as Thumelo did well at school, and – contrary to the 
other two – was accepted to the university, his ICT access expanded beyond 
that of the other two. He bought a smartphone from his first allowance and 
started using the ICT resources offered at the university (i.e. e-banking, free 
Internet, computer hardware and software). Second, these cases also represent 
examples of how education can lead to more complex uses of new media. It 
is education that betters Thumelo’s digital literacy (i.e. learning how to use 
digital blackboards, e-wallet, e-mail etc) and gives him new practical reasons 
(motivations) to make use of the available digital tools. Even Kabo – who 
came from a better-off home than the others and had some prior experience 
with new media – had an expanded access to and use of ICT after univer-
sity enrolment. University provided Kabo with an infrastructure, competence, 
knowledge and not least a social network that furthered his pursue of a pros-
perous business career. 

new mediA uses, everydAy concerns And consequences

Over the last several decades numerous changes have taken place in Botswana –  
one of the most conspicuous being that new media has become part of most 
people’s lives. An unanswered and very complex question is thus the extent to 
which and in what ways the ongoing social transformations are linked to new 
media practices. I have in this article sought answers by drawing on quantita-
tive and qualitative data on people’s everyday interests, concerns and practices 
and through an inquiry into three empirical questions:

First, what kinds of new media do Batswana use the most, and how? The 
ICT-infrastructure in Botswana is well developed and people’s access and use 
have witnessed a rapid increase. Services are, however, relatively expensive 
and the cheapest offers for Internet access lock and restrict users to certain 
platforms (i.e. Facebook and WhatsApp only). Both national surveys and the 
surveys point out the mobile phone as the most central device and calling, 
SMS-services and social media use as the most used services. 

Second, what concerns are people’s uses of new media linked to? The 
surveys showed that Batswana see their mobile phone as very important in 
their everyday life and that they perceive their use of it as more connected to 
social than economic activities. Qualitative fieldwork data – illustrated by four 
exemplary cases of young people living in Gaborone – were used to further 
discuss how and to what extent people’s uses of new media were linked to 
their social and economic concerns. This revealed a similar pattern to what 
was found in the surveys; new media was used more to maintain family life 
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and social relations than for direct income-generating activities. This also 
revealed the complexity of how new media use was linked to sociality.

Third, in what ways do Batswana’s everyday practices with new media 
generate new outcomes? While new media did not seem to have had a signifi-
cant impact on people’s concerns in itself, it had changed the dynamics of 
people’s concerns, and thereby also the socio-economic consequences of 
dealing with concerns. People’s practices with new media had as such also 
generated new outcomes. To point to the social mechanisms that generated 
different outcomes I argued that new media use was linked – in a compli-
cated and interconnected dynamic – to mobility, social capital and education 
as central factors. 

Mobility – a necessity for attending to education and income in Botswana – 
was identified as a crucial factor in the social mechanisms at work because 
mobility tends to place a strain on family life and social relations. New media can 
act as an intermediary in such situations since they can reduce the constraints 
that individuals face when having to deal simultaneously with pursuing work 
and keeping up relations to their close family and friends. The link between new 
media use and economic concerns thus works indirectly – through intensified 
social concerns connected to a mobility that is taken for granted yet income-
related – which helps to explain why so many Batswana say they use new media 
to maintain relations with family and friends whereas so few say that they use it 
to deal with economic concerns. 

Social capital – the value of maintaining and expanding social networks – 
was used as a concept to highlight how it is primarily in this indirect manner 
that new media is of central economic significance. New media have greatly 
improved the communication that is crucial for – not only maintaining, but 
also – expanding the social networks that are important for future or present 
income-generating activities. Thus, if handled in the right way, social capital 
can be converted into economic capital. This, however, requires competence, 
something which education can enhance.

Even though new media is not yet very well integrated into the educa-
tional curriculum and practices in Botswana, higher education seems to be a 
key factor responsible for the differences in how media is used to accumulate 
capital. This is first of all due to the fact that education provides a gate through 
which people gain fuller access to devices and infrastructure (through their 
student income and status), to user arenas and social networks that widen 
their competence, meaning and experiences and allow them to engage with 
more complex exploitations of new media as a positive change maker. 

This, in all, has led to the argument that there are important – yet primar-
ily indirect – links between the new media uses and the ongoing social 
changes experienced by Batswana. Education seems to be a decisive factor, 
but the factors are interlinked and the socio-economic impacts of the social 
mechanisms at play are complex and varied. They can therefore only fully be 
understood when related specifically to the concerns of people and the wider 
social processes these concerns are elements of. 
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